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Key Points 4 ALLIANCE GLOBAL

A Maintaining key positions in respective sectors:

V  MEGc¢ leader in township development, BRibiven office
segment.

EMPc dominates liqguor market.

RWMC¢ most profitable integrated resort.

GADC; strong position in the QSR segment.

AGIc leading player in the hotel industry.

A Strong 9M16 performance underscores improved
operating efficiencies; some growth initiatives have
already begun to bear fruit.

A Increasing global presence.

A Unrelentingexpansion to secure future growth.

A Financial gearing comfortable; healthy balance
sheet.
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AGI Group Structure v ALLIANCE GLOBAL

w4 ALLIANCE GLOBAL
AGI PM
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Number 1 in A Most profitable Number 2
Ntowrl;shi1p§ I;li:r:cl,orei:‘ LLns:r; integrated resort in quick-service
umber1in restaurants
BPO office Emperador Brandy segment

is world leader in
terms of volume

Market cap as of 15 November 2016. 3
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Key economic drivers

74 ALLIANCE GLOBAL

Economy on a growth path since 2000 OFW remittances have been steady
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AGI By the Numbers 74 ALLIANCEGLOBAL

P139bn

in consolidated
revenues (2015)

P467bn

in total
resources
(Sep2019

P136bn

in fixed assets
(Sep2019

0.04x

Parent net
debt/equity
(Sep2016)

~ EMPERADORINC. * g S O 2,570
4 4 GOLDEN ARCHES DEVELOPMENT CORPORATION Hotel room keys
(2015)




EMP, MEG drove growth in revenues r»z ALLiIANCEGLOBAL

A Group revenues driven by the strong performance of EMP
(helped by acquisition) and MEG (supported by the
development upcycle).

A In 2015, MEG+EMP contributistood at >606.

Consolidated revenues (Pbn) Share of revenues, by subsidiary
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Profit steady after sharp rise in 2012 7z AvLiaNCEGLOBAL |

A In 2015 MEG+EMIontributed 90% ofGroup profit.

A MEG enjoyed strong topline growth and higher margins.

A EMP growth helped by WMG; domestic business stable.

A RWM weighed by volatile gaming performance; GADC steady
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